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the consumer" because "the purchaser has no means of
estimating the fairness of the price he pays/'1
Finally, there is a divergence between the two doc-
trines as to the legitimacy of profit. Since co-operative
dividend returns profit to the purchaser, co-operation
practically abolishes profit, "a real revolution in eco-
nomic practice." And as Gide remarks, this is a funda-
mental difference and undoubtedly the greatest divergence
from the teaching of the liberal school, "which, on the
contrary, affirms the necessity and permanent character
of profit."*
Such are the main differences between the two doc-
trines. Numerous as are the points of contact between
the two schools, the disagreement between them is at
least equally important
There are also real points of similarity and actual
divergences between co-operation and the doctrine of the
adversaries of Adam Smith and John Stuart Mill, namely,
the Socialist Movement. Socialist thought, however,
must be divided into at least two main branches: associa-
tional or semi-liberal Socialism up to 1848, and Marxian
Socialism.
The Socialism of the first half of the nineteenth cen-
tury, which was mainly French, since side by side with
Robert Owen we find the names of Fourier, Louis Blanc,
Proudhon and other Frenchmen, had much in common
with the co-operative movement. Neither was revolu-
tionary, for co-operation, like pre-Marxian Socialism,
"has never at any time demanded the expropriation of
the possessing classes or of capital already acquired*
What it wants is to create fresh capital in sufficient
amounts to be able to dispense with having recourse to
older capital, so that the latter may waste away unused in
the hands of those who possess it. But this result it looks
to attain solely by virtue of the superiority of the co-
operative system and without any act of forcible expro-
1 Gidei Le Programme coof/ratiste. Lectures delivered at the College de
Fiance, 1923-24, second edition, p. 37.                                      a Ibid*, p. 42.